TOMA ws. o Set-it & Forget-it System

to Top-of-Mind Awareness

Message

TOMA is a simple concept
and it’s completely
measurable.

Be memorable

Keep your brand in front of potential customers

Build relationships

Sell without selling.

*  TOMA is a long-term commitment TOp Of Mind Awareness
* Buying cycle in real estate is long
* Stay fresh in their minds or you’ll create a
lead that someone else closes
* They have to be able to find you

Do they know you?

Do they think of you when they think of real estate?
Would they call you if they had a real estate question?

Would they call you to ask about a home for sale?
*  Website, social media, strong content

Would they list their home with you?
¢ Content-rich marketing

Would they buy a home from you?

* Information

* Explain your point of difference

e Don't criticize your competition; build up
you advantage.

Would they refer their friends to you?

‘ Have a
Market

Message

Agents Selected by
Relationship

only contact
one agent

Past Customer, Referred by (or is) Friend, Neighbor or Relative

Source: Profile of Home Buyers and Sellers 2016 Survey

Repeat & Referral Business

Sellers

27%

u Definitely

Exhibit 6-36

Defintely Exhibit 4-22 u Probably
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ey Set-it & Forget-it System

to Top-of-Mind Awareness

Plug this into your calculator

# of years in real estate

x

Average deals per year

Total Past Customers

.88

Potential Repeat & Referrals
10

Annual Repeat & Referrals
.85

Annual Lost Sales

b |

xn

Build a Database that Will Support a Career report

www.PatZaby.com/databasereport.pdf

Database is a work in progress...

Adding Names

Updating Information

The purpose of a database
is to facilitate communications

b consistent R

? =
3 ‘Message
An informed decision begins with information.

“Better Homeowners” begin with homeowner information.

You need to be the source of the information
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Have a

OMA i Set-it & Forget-it System

to Top-of-Mind Awareness

Minimize

Customer Value Proposition

“] help people be better homeowners not only when

they buy and sell but all of the years in between. Reasons for a Digital Footprint 00
[Camaiy
* People want to check you out BF -
My goal is to be your “go-to” person in real estate on « Public credibility E"
marketing, maintenance, service providers or * Determine whether you're compatible %Q@
. * Resource for people you know/past customers ==
whatever. I’'m here to help you and your friends.” peopiey /e v
* Help search engines find you & ==
* Top of mind awareness ! E

You need to be where your would-be customers are!!! m

Is your Facebook page a good place to be?

Consistency Is Essential

= Commit and plan a year in advance

= Staying fresh and interesting is important

Person x Tx
*
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Set-it & Forget-it System

to Top-of-Mind Awareness

Ideas for Content Marketing

* Hiring a contractor tips * Historical facts about the city

* Staging and decorating tips * New business openings

* Local market statistics * Home maintenance tips

* Types of mortgages * Upcoming events in the community

* Common seller mistakes * Landscape tips

* Common buyer mistakes * Mistakes new owners make in first year
* Basics of home inspections * What not to do before closing

* Title insurance tips * Mistakes to avoid when making an offer
* What to expect at closing * Home security tips

* Improvements with ROI * Pack like a pro tips

CONSISTENCY To Maximize Strategy

Create/Curate/
Post daily on

Write an article Post on SM &
every week Blog weekly

SM

Post content Like/Comment Send holiday
on website on SM feed greetings

33+ Touch Contact Management

o

-
* 1 hour a day

¢ HTML mail * Drop-bys.
® Social networking * 6-10 minutes * Lunch
* Holiday greetings *+ Make notes * Dinner

¢ Blog
* Postcards

* Follow-up * Appreciation

Events

'ﬁ'

Personal
Phone Calls

Consistently
Communicate (341

Holidays

= Top of Mind
o Awareness e e D

76 Mix

y
Ileminders/le \eph'"e
\W/ Calls’

Direct 36
Indirect 312
Personal 4-8

Total Touches 350+
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Set-it & Forget-it System
to Top-of-Mind Awareness

Plan for More Reviews W

« After a good experience, ask for a five-star review
* Not too early...not too late
* Be appreciative
* “would love for you to share your experience...”
« “...will also help other make informed decisions.”
* Make it simple
« Link directly to the review form
» Do not offer an incentive

* Be clear what you want — five-star review

Email Template

Ta..

g

=3
1. Ask a favor S|
subject review request
2. Be specific (
3. IIWOnlt take Iongn " B . ws 'vvv g
!  Revi€
4. Hyperlink qe R :
. \ f
5. Gratitude - ;
1 A suepes e \
/// i ri view On
i ki few minutes to write are
e asta fa\g Effr\:y:-st:\:i‘;fievauar::ln\:johar C‘ngn?'nems will encourage people who
Facebook pager A
:\r‘é caucnesvdering my service.
Thanks for doing this; it means a lot to me.
Please let me know if there is anything | can do for you.
z‘t‘asras";;:::::;"ﬁs;?w | 5023 Sea Pines, Dallas, TX 75287
972-407-1337 |Ce”214-850—73{135[53nAmhun " -, T o
OUtIOOk KeyStrOkes Susan@s sanArEh(:ny.cogAwa sanAntho ¥ 0
1. Create message
2. No signature
3. File, Save As |
4. Type — Outlook template = = S
Send
Subject | THANK YOU|
5. Save ‘ ‘:
“‘ L
| {
<
&
4
«
2 4

Susan Anthony, CRS

Stars & Stripes Realty | 5023 Sea Pines, Dallas, TX 75287
972-407-1337 | Cell 214-850-7308
Susan@SusanAnthony.com | www.SusanAnth com

Home Listing Home Service  Calculators
Search Alert Values  Providers

S L.

1 help people with the responsibilities of home ownership when they buy and when they sell and all the years in between. | want to
be their REALTOR® for life!

SV SO P P S OV S
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Set-it & Forget-it System
to Top-of-Mind Awareness
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Level 1

Newsletters

Annually

Easy-to-Read | Short sentences
Short Paragraphs | Good graphics

Level 1

Postca rds ...m.mw_....m.m.,...m.....m...m...am.‘...m..m..‘

You have a doctor, lawyer and
accountant. I'd like to be your real

estate professional. Please
call me whenever you
|| have a question.

Annually

Print vs. Digital Media

foe

Reach customers with (N
Ve
Q

a mix of print and
digital that provides
the greatest visibility
in the right places

Opportunity COSL — the value of the other thing you could be doing.

Level 1

Door Hangers ‘

Just Listed

Every Door Direct Mail - EDDM

Choose zip code, carrier route

Age, income or household size P%
4-up postcards $0.34 =t kol [al-]
2-up postcards $0.49
EDDM $0.18 o 255


http://www.patzaby.com/

TOMA

1

LEVEE

Market 2
Have a

3 ., Message
Market the
| Message

Set-it & Forget-it System
to Top-of-Mind Awareness

Level 1

Holiday Greetings

Annually

Level 1

Change Your Clock

Annually

Level 1

Fly Your Flag

Fly Your Flag
Ve ans’ Da

Annually

Level 1

Birthday & Anniversary

Annually
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Level 1 &
" Susan Anthony

Social Media LIGHT BULB INFORMATION

ii 3 iii 3] 213
o i
it il
P T o &
[— — [r—
prm— ™ prryen
|
| v P woootes
Annually - > 10:000 hes

¥ Like W Comment 4 Share

Level 1

@l WOULD-BE BUYERS WITH STUDENT DEBT

Blog Posts

ot
101 ASpirng Home Buyers 2017 savey. s ssmated hattho coboge graduates havo an
average of 37,172 n sudent dett

e o s o gy
e
o
e e does g
e
oo o s pete e
reduced payment pians, actual payments are 5y
e ) ;
et oot
T e— ?"\
oo et s
T T
‘being made on a student loan by the parents.
e S i v ot
e e ey S o e
e E L s
o e o

* bima oo et oana st e Do ey

Annually

Personal Phone Calls

Annually I Block Phone Time on Calendar I

Personal Phone Calls

Formula

1. Identify yourself

2. Talk about them first

4. Remind them you want
What can you do their referrals

in 10-minutes? 5. Follow-up with note.
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TOMA

1
LEVEE
Market

Have a

3 ., Message
Market the
| Message

Set-it & Forget-it System
to Top-of-Mind Awareness

Face-to-Face Visits

2.4 luch

Annually

Appreciation Events

Shuw your apprematlon

2 4 D Build trust and loyalty

Gather life information about your clients

Annually

Newsletters Social Media
Total Impressions (&]

Blug Posteards

300+ 6 ©
S-S

expresscopy.com

Design, Print, Mail Postcards Online...Same Day. Nobody Else Can Do It!

“Web-based business powered by people” New User
250 Postcards for $10

*Same Day Turnaround P L Y

*Free protective lamination EUEE o
*One-on-One support IS SIS eR e B0
Returning User

30% postcards

on next order
Promo - TOMA30
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Bullet Point Summary

¢ group of contacts
op a message that fits the buying cycle

— deve.lop. a content.marketing theme Set—it & Forget-it
— continuing education for homeowners System to Top of
Mind Awareness

e Market your message consistently over time

e Develop a system to make it happen

TOMA develops over time through a series of
consistent, relevant, informative and educa-
tional communications to build relationships.

TOMA is staying in front of @ Q
potential customers until they’re
Social Media BLOG

ready to make a decision.

InTouch content marketing builds brand awareness Amc,es Ho,,days
through personalized email and social media by

providing valuable homeowner information to an

agent’s contacts not only when they buy and sell but I”TO”GI'

. Content Marketing
all the years in between.

Presentatlons Custom Mailings
InTouch content marketing produces a digital foot-
print that improves SEO and helps the public find I:,
you. Financial Apps Drip Campaigns

Demos, Videos and Samples Use Promo TOMA30

available at www.PatZaby.com

Receive 30-days FREE
Waive $100 start-up fee

REVIEWED
PRODUCT

seminars 743.
&Sy—stm 972-743-9887 | Sales@PatZaby.com



